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The killer pitch
By Mike Kingston

Pulling together
By lan Clarke

Being alert to what is happening
around you
By Prof. Colin Coulson-Thomas

Turn the Christmas tree upside down
By John Stanley

Stop looking for the X-factor
By Ron Kaufman

This much we know
By Philip Foster
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Improving your presentation skills for foreign
audiences

By Jack Downton

Bestseller Business Books

10 tips to make Article Marketing work for you
By Nikki Pilkington

Dealing with difficult people on training courses
By Judith Germain

What angers customers?

How to stay focussed in a distracting world
By Lorraine Pirihi

Beginners guide to Social Networking
By Penny Power

Better Business Focus is the essential key for business owners and managers. It achieves that by focusing on the way in which successful businesses
compete and manage their organisations.

It focuses on how people are recruited, coached and developed; on how marketing and selling is undertaken in professional markets as well as in
markets with intense competition; on how technology and the Internet is reshaping the face of domestic and home business; and on how people are
being equipped with new skills and techniques. In short, it offers expert inspiration for a better business.




