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Better Business Focus is the essential key for business owners and managers. It achieves that by focusing on the way in which successful businesses

Business Focus

How to crack tough nuts
By Peter O'Donoghue

Goodwill hunting
By Bill Nichols

Writing winning proposals
By Rob Ashton

Some will, some won’t, so what!
By John Boe

Buyers - get them to come back more
often

By John Stanley

Best selling business books

compete and manage their organisations.
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Why your cold calling isn’t working
By Andy Preston

Do what’s required, not just desired
By Ron Kaufman

Intelligent strategies to keep ahead
By Paul Brennan

Beware of the seven deadly sins
By Fiona Challis

Personal bests - is not all about the medals!
By Ashia Hansen

5 essential strategies for 2010
By Bob Apollo

It focuses on how people are recruited, coached and developed; on how marketing and selling is undertaken in professional markets as well as in
markets with intense competition; on how technology and the Internet is reshaping the face of domestic and home business; and on how people are
being equipped with new skills and techniques. In short, it offers expert inspiration for a better business.




